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Disclaimer

 The information contained in this presentation shall not be used for legal purposes in
connection with the investment decisions or results of any investor. In particular, this
document does not constitute any recommendation or invitation to subscribe for or sell or
purchase any securities of Huabao International Holdings Limited ("Huabao International”).
The Company hereby expressly disclaims any liability whatsoever for any loss or damage
caused by or in connection with any of the investors' reliance on the contents contained
herein.

« This presentation may be subject to a number of forward-looking statements. Forward-
looking statements are statements of non-historical facts. These forward-looking statements
are based on the Company's current expectations and cannot guarantee that such
expectations are fully correct. As the forward-looking statements involve risks and
uncertainties, the actual results of the Company may differ materially from those statements.

* The latest developments of the Company are subject to the official announcement on the
HKEX by the Company.
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Financial Review



Results Highlights

RMB: Millions (Ex EPS and dividend per share) 2023 1H 2022 1H

Revenue 1,536 1,847 (16.9) %
Gross Profit 707 967 (26.9)%

Gross Margin 46.0% 52.4% (6.4) p.p.
Operating Profit* 276 473 (41.7)%

Operating Margin* 18.0% 25.6% (7.6) p.p.
Profit attributable the equity holders of the Company* 169 301 (43.8)%

Basic and diluted earnings per share* (RMB cents) 5.23 9.31 (43.8)%

Interim and/or special dividend per share (HKD cents) 3.5 1.5

» Revenue: decrease in the revenue of FF&Food ingredients offset the increase in the revenue of condiments

An alysis » Gross margin: the decrease in the volume and price of the major products led to the decrease in gross margin

» Operating Margin: Decrease in revenue and gross profit led to the decrease in operating margin

H *Excluding the goodwill impairment of Jiahao of RMB614 million in 2022 and the goodwill impairment of the aroma raw materialsof RMB14.95
million in 2023



Operating efficiency and Financial condition analysis

Inventory turnover (days) 226

pocouts eeenabe 10z o
gc;:;st;nts payable turnover 57 53 +4
Current ratio (times) 6.7 5.0

Quick ratio (times) 5.8 4.4

Debt ratio* 3.7% 5.4% (1.7)
Net cash (RMB million) 5,695 5,758

H *RE =R IERIEN SiE (AE SIS )
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Business Review



F&F and Food Ingredients

Tobacco Flavour
» Developed speciality flavours to be used in the cooling down
materials in heat-not-burn cigarettes
Revenue 681 888 (23.3)%
Food Flavour
» Products have been accredited by the testing bodies in the major
Southeast Asian countries
: » The group established data base to analyse the preference of
gr%?‘irtatmg 238 469 (49.2)% Southeast Asian customers
Fragrances
> Improve R&D in personal care, oral, and pet care fields
operating 54 995 52.8% (17.9) p.p. Food Ingredients | |
Margin » Provided financing, technological, and legal supportto improve
the business’ performance

H



Tobacco Raw materials

RMB: Million | 2023 1H 2022 1H

Revenue 187 192 (2.3)% Overseas Business Development

> International clients recognized the quality of the RTL
for heat-not-burn cigarettes

Operating

0]
Profit a4 L AR » The group decided to add production lines to increase
the capacity from1,000 tonnes to 3,000 tonnes
Operating 53 6oy 10.1% +13.5
Margin ' ' 2 P-p-

H



Aroma Raw Materials

RMB: Million | 2023 1H 2022 1H
Decreased Demand
Revenue 290 478 (39.3)% » Weak macroeconomy in domestic and overseas,
270 demand and orders decreased, which led to the drop
in revenue and profit
S 45 (88.9)% Safe Production
» The regulators attached importance to safe
production and the Group invested more resources in
the management and training for safe production
Operating 0k 0
Margin 1.7% 9.4% (7.7) p.p.

*Excluding the goodwill impairment of the aroma raw materials of RMB14.95 million

H



Condiment

RMB: Million | 2023 1H 2022 1H

Revenue 375 289 29.5%
Opelatiigis 77 28 +151.9%
Profit

Operating 0 0k LN
Margin 19.1% 9.8% +9.3857 =

*Excluding the goodwill impairment of RMB614 million of the condiment segment

H

Market Demand Rebounded
» The catering industry rebounded strongly and the
demand for condiments increased significantly

Operating Efficiency Improved
> Adopted refined management model to decrease costs
and improve efficiency

Strengthened product, channel, and marketing

capabilities

» Launched new products

> First tier distributors increased to 600

» Resumed offline marketing activities and visited clients
in person to raise brand loyalty
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Outlook



Outlook

v Further the development of foods flavour, fragrances, and food
FF&Food ingredients

Ingredient v Improve the added value and competency of the products and
services

v : . . : .
Tobacco Continue to develop international clients, promote sales, and raise
Raw brand awareness

: v" Build new production lines in an orderly manner and increase
Materials production capacity

v Decrease costs and improve efficiency, increase supply chain
AromaRaw resilience, and stabilize customer base

Materials v" Optimize management and production process and implement safe
production

v" Further the penetration of sale channels to expand the sales network
v Strengthen marketing capabilities to improve sales



Thanks for Watching'! ,ﬁ,:}:%

Tel: +852 2185 1233

Address: 3008, Central Plaza, 18 Harbour Rd,
Wanchai, HK
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